CREDENTIALS /

TOMMY RIDDLE
BRANDING /
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CREDENTIALS /

TOMMY RIDDLE
BRANDING /

category experience /

Transportation:
Harley-Davidson
Subaru

BMW

Porsche
International Trucks

Footwear:
Nike

New Balance
Timberland
Saucony
K-Swiss
Keds
Rockport
Mion / Keen

Boating / Fishing:

Simms Fishing
Chris-Craft
Orvis

Rapala

L.L. Bean

Tourism:
Telluride
Sugarloaf
Mount Snow
Killington

American Ski Co.

Golden Isles, GA

Beverage:

Sierra Nevada
Bells Brewing
Lucid Brewing

Retail

Nike

Eddie Bauer
Coach

The Gap
Lee Jeans
Target
Wrangler
Nordstrom
Timberland
Keds

cB2

Orvis

L.L. Bean
Lands’ End
Vermont
Country Store

Retail Sport

Nike

Nike Baseball

Nike Basketball
Nike Football

Bauer Hockey

New Balance
Saucony

Eastern Mtn. Sports
Sergio Tacchini

Entertainment:
MTV

MTV2

UFC

Versus

Products

Target

Michael Graves
Livestrong

Eddie Bauer
Simms Fishing
Mion / Keen
Zodiac Watches
cB2

Timex

Leedom Helmets
Harley-Davidson
Hotfingers Gloves
Gibson Guitar
Schwinn

First Ascent
Bauer Hockey
Vermont
Country Store




CREDENTIALS /

TOMMY RIDDLE
BRANDING /

recognition /

One Show (best of show)

One Show (interactive gold)

One Show (innovative media gold)
One Show (digital campaign of decade)
One Show (print gold, silver, bronze)
One Show design

Cannes (grand prix)

Cannes (media gold)

Cannes (film gold)

Cannes (integrated gold)

Clio (grand clio)

Clio (interactive grand clio)

Clio (hall of fame campaign)

Effie Awards (7 Effies)

D&AD (silver integrated)

AICP (campaign of the year)

Kelly Awards (back to back campaigns of the year)
Communication Arts (11 annuals)
(advertising, design and interactive annuals)
Art Directors Club (silver integrated)
Archive magazine (15 projects published)
Adweek (best spots)

AIGA 365 annuals

AIGA Minnesota (gold)

Type Directors Club

Fast Company (fast 50)

[.D. design annuals

Minnesota adfed (75 gold, silver, bronze)




capabilities /

TOMMY RIDDLE
BRANDING /
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CLIENT: DESTINATION
CAMPS LLC

PROJECT /

LOFT CAMP LAUNCH /

CAMPS

CAMPS.  EST.

EST. 2021

LUXE LOFT & TENT CAMPS

201

LoCATION
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CLIENT: DESTINATION
CAMPS LLC

PROJECT /

LOFT CAMP LAUNCH /

PROvISIONS

17/

LUXE LOFT & TENT CAMPS
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CLIENT: DESTINATION
CAMPS LLC

PROJECT /

LOFT CAMP LAUNCH /
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CLIENT: DESTINATION
CAMPS LLC

PROJECT /

LOFT CAMP LAUNCH /

[0t
LOFT
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LOFT
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LOFT
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LOFT
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LOFT
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LOFT
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LOFT
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CAMPS.  EST.2021

CLIENT: DESTINATION
CAMPS LLC

PROJECT /

LOFT CAMP LAUNCH /

LOFT CAMPS EST. 2021
- BAR HARBOR MAINE -
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CLIENT: DESTINATION
CAMPS LLC

PROJECT /

LOFT CAMP LAUNCH /
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CLIENT: DESTINATION
CAMPS LLC

PROJECT /

LOFT CAMP LAUNCH /
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CLIENT: REEBOK
PROJECT /
REEBOK HOCKEY RETAIL /

HIGH SPEED DISPLAY BOLD /

HBLDEFLDHIJ
K LMNO©O REEBOK

012345678

ALPHA HEADLINE REGULAR /

ABCDEFGHIJKLMNOPQRSTUVWXYZ 1234567890
REEBOK TENNIS :: REEBOK BASKETBALL ::

NHL WORDMARK

NHMHL

REVERSE LOGOS

RBK WORDMARK LOGO MARK

RBIBK = 22X et
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CLIENT: REEBOK
PROJECT /
REEBOK HOCKEY RETAIL /
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CLIENT: REEBOK
PROJECT /
REEBOK HOCKEY RETAIL /
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CLIENT: REEBOK
PROJECT /
REEBOK HOCKEY RETAIL /




CREDENTIALS /

CLIENT: SPANISH PEAKS
RESORT MONTANA
PROJECT /

BRAND PRINT CAMPAIGN /

WHERE EVERY DAY IS ANYTHING BUT EVERYDAY.

SEASON: WINTER

SUMMER

X
[
z
2
17}
2

SUMMER

SIANISHPEAKS. CON
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CLIENT: SPANISH PEAKS
RESORT MONTANA
PROJECT /

BRAND PRINT CAMPAIGN /

GO PLAY

60 PLAY

HERE EVERY DAY IS
[HING BUT EVERYDAY.




CREDENTIALS /

CLIENT: BLACK

FLANNEL DISTILLING

PROJECT /

ABSINTHE PACKAGING /

{ ABSINTHE i £

RSINTY
““Blancﬁf

MADE IN VERMONT

110 PROOF 55% ABV

Batyp\ 2 A
Year “ o2
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CLIENT: BLACK
FLANNEL DISTILLING
PROJECT /

ABSINTHE PACKAGING /
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BLACK FLANNEL DISTLLING CO. &
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BLACK FLANNEL DISTLLING
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CREDENTIALS /

CLIENT: BASS SHOES
PROJECT /
BRAND BOOK /




CREDENTIALS /

CLIENT: BASS SHOES
PROJECT /
BRAND BOOK /

WALH THE WALH. WILTON, MAINE. G.H. BASS SHOES WERE BORN OUT OF

NECESSITY. TRUE AMERICAN CAN-DO SPIRIT CRAFTED TO BE THE BEST

POSSIBLE PRODUCT FOR THE PURPOSE FOR WHICH IT IS TO BE USED.

IN EVERY CHAPTER OF OUR HISTORY, YOU'LL SEE BASS PRODUCTS WORN BY
THOSE WHO HAVE BUILT THE CULTURE OF AMERICA. FROM THE FIRST FARMERS IN
THE FIELDS OF MAINE TO THE SOLDIERS IN THE TRENCHES OF TWO WORLD WARS TO
THE HUNTERS, GOLFERS AND HIKERS TO THE WRITERS, POETS AND PERFORMERS
TO THE WILD, YOUNG BOHEMIANS TO THE IVY LEAGUE STUDENTS TO THE WALL
STREET PLAYERS TO THE FACTORY FLOOR WORKERS TO MEN WHO HAVE TAREN
THE OVAL OFFICE. IT'S A STORY BUILT ON A SIMPLE COMMITMENT TO GENUINE
CRAFTSMANSHIP, QUALITY MATERIALS, TIMELESS STYLE AND PRODUCTS THAT
SATISFY THE NEEDS OF OUR CUSTOMERS. CHOSEN FOR GENERATIONS BY THOSE WHO
TAHE THE AUTHENTIC PATH THROUGH LIFE.




CREDENTIALS /

CLIENT: BASS SHOES
PROJECT /
BRAND BOOK /

\
TRENDS COME AND GO.
THE PRINCIPLES OF QUALL

MATERIALS, ATTENR
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% Dickies
X Dickies

Skate

CLIENT: DICKIES
PROJECT /

* Dickies * Dickies

Skate
Skate
Skate

Skate

Skate

I ’ Skate
Skate
Skate

Skate
Skate
Skate
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CREDENTIALS /

CLIENT: DICKIES
PROJECT /
SKATEBOARD
RETAIL BRANDING /




CREDENTIALS /

CLIENT: RIVER ROAD
ENTERTAINMENT
PROJECT /

20 YEAR ANNIVERSARY
POSTERS /
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COCKTAILS AND HORS D'OEUVRES
BEGIN AT 8 PM. YOU ARE INVITED.
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CLIENT: RIVER ROAD
ENTERTAINMENT
PROJECT /

20 YEAR ANNIVERSARY
LIVING DIGITAL WALL /
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CLIENT: RIVER ROAD
ENTERTAINMENT
PROJECT /

20 YEAR ANNIVERSARY
LIVING DIGITAL WALL /
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CLIENT: GOLDEN ISLES
GEORGIA

PROJECT /

BRAND CAMPAIGN /

STEP WORLD CLASS

AWAY

5ISLANDS | f

[ ST.SIMONS 1
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CREDENTIALS /

CLIENT: MOONLIGHT
BASIN RESORT
PROJECT /

BADGE LOGO
IDENTITY /

BIG SKY

MOONLIGHT
BASIN

&

BIG SKY

MOONLIGHT
BASIN

A

BIG SKY

MOONLIGHT
BASIN
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CLIENT: MOONLIGHT
BASIN RESORT
PROJECT /

BADGE LOGO
IDENTITY /
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CLIENT: BAUER HOCKEY
PROJECT /
NHL STORE MURALS /

JAbK HUGHES
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CREDENTIALS /

CLIENT: HARRELL
DESIGN+BUILD
PROJECT /

BRAND IDENTITY

AND OFFICE DESIGN /




CREDENTIALS /

CLIENT: HARRELL
DESIGN+BUILD
PROJECT /

BRAND IDENTITY

AND OFFICE DESIGN /
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CLIENT: HARRELL
DESIGN+BUILD
PROJECT /

CUSTOM CONFERENCE
TABLE TOPS /




volL.
IT’S TIME TO RENEW.

HARRELL DESIGN + BUILD
THE BIG BOOK.

LEREA PP e n AR LA ana R LR NN

CLIENT: HARRELL
DESIGN+BUILD

CREDENTIALS /
PROJECT /

BIG BOOK
WORK BOOK /
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CLIENT: HARRELL
DESIGN+BUILD
PROJECT /

BIG BOOK

WORK BOOK /

BY
NUM

DEGREE SERVICES

3

EMPLOYEE OWNED
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1
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INTERIOR DESIGN AWARDS

YEARS IN BUSINESS AND COUNTING
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YEARS. LONGEST
CURRENT EMPLOYEE AVERAGE YEARS AT HARRELL

I 13




CREDENTIALS /

CLIENT: HARRELL
DESIGN + BUILD
PROJECT /
FIELD TRIP EVENT
BOOKLET /

AT HARRELL,
All of our immersive events
start with LEARNING.
There is no greater place
to learn than on a actual
job site. This is the phase
that can be the most
daunting. The build phase.
BUT FEAR NOT.
You are surrounded by
experts at every turn.
Masters of our respective
CRAFTS. Let this booklet
serve as a field map,
with expert tips to
guide you through our
build process. Let's take
this journey together.
It's time to Renew > > > >

- Lisa Sten, CEO

The ULTIMATE Field Trip Your tour around the site

4 Bodrooms.
2.5 Baths.




CREDENTIALS /

CLIENT: HARRELL
DESIGN + BUILD
PROJECT /
MAKER MONDAYS
SOCIAL MEDIA /
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HARRELL
D+B

CLIENT: HARRELL
DESIGN + BUILD
PROJECT / y |

LOBBY POSTERS /

HAPPY
VALENTINE'S

FROM YOUR FRIENDS AT
HARRELL DESIGN + BUILD

ASEASONOE THANKS

RENEWAL BRI
RENEWAL BRI
RENE
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CLIENT: HARRELL
DESIGN + BUILD
PROJECT /
LOBBY POSTERS /
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THANKS/2024

3RD ANNUAL FOUNDER'S DAY * 2284 OLD MIDDLEFIELD WAY, MOUNTAIN VIEW
IRIS HARRELL WILL BE IN PERSON TO ADDRESS OUR EMPLOYEE OWNERS
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CLIENT: DICKIES
PROJECT /
BRAND
CAMPAIGN /
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CLIENT: PORSCHE
PROJECT /
EVENT WORK /

WEEKS [": IH““.I. Porsche Minneapolis
SPORTS GAR WEEK JUNE1217
LE MANS RACE

TESTDRIVES

Porsche Minneapg

SPORTS CAR WEEK SPORTS CAR WEEK

TEST DRIVES TEST DRIVES
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CLIENT: PORSCHE
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CLIENT: PORSCHE
PROJECT /
EVENT WORK /

PORSCHE

— o

WEEKS OF THRILL

WEEKS OF THRILL WEEKS OF THRILL
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CLIENT: HARLEY-DAVIDSON
PROJECT /

DAYTONA EVENT

LOGO AND

EVENT POSTERS /

W'S BEATITUDE BARBERSHGOP
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HAR LEY.
DAVIDSON

DAVIDSON
RACING

CLIENT: HARLEY-DAVIDSON
PROJECT /

HERITAGE RACING APPAREL / DAVIDSUN
RACING

RACING
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CLIENT: SIMMS FISHING
PROJECT /

G4 PRODUCT

LAUNCH BRANDING /




CREDENTIALS /

WoRN B 1
GUIDES WORLD-WIDE.
FIELD TESTED, HAND
CRAFTED PRODLCTS,

CLIENT: SIMMS FISHING
PROJECT /

G4 PRODUCT

LAUNCH BRANDING /

GUIDES WORLD-

WIDE, MADE INuBDZEMAN MONTANA

BOZEMAN MONTANA
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CLIENT: SIMMS FISHING
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CLIENT: SIMMS FISHING
PROJECT /

G4 PRODUCT

LAUNCH BRANDING /




CREDENTIALS /

CLIENT: ANGELA ADAMS
PROJECT /
BRAND LOOK BOOK /
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CLIENT: ANGELA ADAMS
PROJECT /
BRAND LOOK BOOK /
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CLIENT: ANGELA ADAMS
PROJECT /
BRAND LOOK BOOK /

BEHOLD THE STUDIO.

WHERE ARTISTS LIVE. AND
LOVE THEIR CRAFT. WHERE

A BLANK SLATE ENTERS THE
START OF EACH DAY. THE
STUDIO IS THE LAST HOME

OF FREE THINKERS. FREE
INDIVIDUALS. FREE DREAMERS.
THE STUDIO IS THE SACRED
PLACE WHERE MAKERS GO

TO MAKE. WELCOME TO THE
ANGELA ADAMS STUDIO SERIES.
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sPRIN(
SPRINC

SPRIN By

CLIENT: ANGELA ADAMS
PROJECT /
BRAND LOOK BOOK /
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CLIENT: FOOTJOY GOLF
PROJECT /

McILROY

RETAIL BRANDING /
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CLIENT: HARLEY-DAVIDSON /
PROJECT /

BATTLE OF THE KINGS
BRAND BOOK /

CREATIVE CONCEPT MANIFESTO

THIS IS FOR THOSE WHO
DON'T FOLLOW DIRECTIONS
BECAUSE THE THINGS THEY
ARE MAKING HAVEN'T BEEN
MADE BEFORE.




CREDENTIALS /

CLIENT: HARLEY-DAVIDSON /
PROJECT /

BATTLE OF THE KINGS
BRAND BOOK /

BUT THEY
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A
LLBean 4A s
IAI THE OI?]IGINAL

THE ORIGINAL N Qutdoor Innovators
SINCE 1912
CLIENT: L.L. BEAN @UTDOOR 850 -
PROJECT / INNOVATORS B L.L.Bean
ORIGINAL INNOVATORS —
CAMPAIGN /

A
LLBean

THE ORIGINAL
~OUTDOOR~
INNOVATORS
EsT. 1972

@' LLBean
850 £ £ Bean
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630

—
WOMEN'S TRECKER PACK
—_—

ALL CLIMATE DRY

~OUTDOOR ~ _
T by 3 INNOVATORS

£sT.802
COOL TECH

Our new Trekker
pack s perfect
for day hikes to
your favorite
peak or day
trips into town.
1t's packed
with premium
features

that make it
super-comfort-
able to carry,
lightweight
and efficient.

CLIENT: L.L. BEAN
PROJECT /

ORIGINAL INNOVATORS
CAMPAIGN /
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CREDENTIALS /

CLIENT: BLACK FLANNEL BREWING
PROJECT / -,
BRAND LAUNCH / FLANNEL
TOP TO BOTTOM BRAND LAUNCH FOR THIS BREWING CO.
ESSEX VERMONT DESTINATION BREWERY.
SCRATCH FOOD RESTAURANT AND DISTILLERY. *
INCLUDED NAMING, BRAND IDENTITY, BRAND
STANDARDS, PACKAGING, ONLINE APPAREL
STORE, EMPLOYEE APPAREL AND OVERALL
BREWERY DESIGN.

FLANNEL

BREWING CO.

o
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CLIENT: BLACK FLANNEL BREWING

PROJECT /

BRAND LAUNCH /

TOP TO BOTTOM BRAND LAUNCH FOR THIS
ESSEX VERMONT DESTINATION BREWERY.
SCRATCH FOOD RESTAURANT AND DISTILLERY.
INCLUDED NAMING, BRAND IDENTITY, BRAND
STANDARDS, PACKAGING, ONLINE APPAREL
STORE, EMPLOYEE APPAREL AND OVERALL
BREWERY DESIGN.
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CLIENT: BLACK FLANNEL BREWING

PROJECT /

BRAND LAUNCH /

TOP TO BOTTOM BRAND LAUNCH FOR THIS
ESSEX VERMONT DESTINATION BREWERY.
SCRATCH FOOD RESTAURANT AND DISTILLERY.
INCLUDED NAMING, BRAND IDENTITY, BRAND
STANDARDS, PACKAGING, ONLINE APPAREL
STORE, EMPLOYEE APPAREL AND OVERALL
BREWERY DESIGN.

>

F

1
2| BLAGK FLANNEL

0z DISTILLING

LANNEL

BREWING CO.

01

VEbE PN I
FLNL
BREWING CO.
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CLIENT: BLACK FLANNEL BREWING =
PROJECT / 01sco
BRAND LAUNCH /

TOP TO BOTTOM BRAND LAUNCH FOR THIS
ESSEX VERMONT DESTINATION BREWERY.
SCRATCH FOOD RESTAURANT AND DISTILLERY.
INCLUDED NAMING, BRAND IDENTITY, BRAND
STANDARDS, PACKAGING, ONLINE APPAREL
STORE, EMPLOYEE APPAREL AND OVERALL
BREWERY DESIGN.

NEW ENGLAND IPA

MON-TAGE '

L=
FLANNEL

SREWING Co

-

PRETTY YOUN
THING

AMERICAN KELLERB

HEAVY
BASE

— MALT WHISKEY —
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CLIENT: BLACK FLANNEL BREWING

PROJECT /

BRAND LAUNCH /

TOP TO BOTTOM BRAND LAUNCH FOR THIS
ESSEX VERMONT DESTINATION BREWERY.
SCRATCH FOOD RESTAURANT AND DISTILLERY.
INCLUDED NAMING, BRAND IDENTITY, BRAND
STANDARDS, PACKAGING, ONLINE APPAREL
STORE, EMPLOYEE APPAREL AND OVERALL
BREWERY DESIGN.
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about experience capabilities work

CLIENT: COACH
PROJECT /
MENS BRAND LAUNCH /

(

LEATHERWARE EST. 1941

COACEXL j [ COACH

EST. 1941 MEN
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about experience capabilities work

CLIENT: COACH
PROJECT /
MENS BRAND LAUNCH /
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about experience capabilities work

CLIENT: COACH

PROJECT /

MENS BRAND LAUNCH /

A 12-PAGE INSERT CELEBRATING
THE ART OF CRAFTSMANSHIP
AND THOSE WHO CREATE
AMAZING THINGS EACH DAY.

i

EYRg ox

"6”w'
come by grace;

and grace comes by art;
and does not
come easy."

Coach celebrates The Makers.
The people who set out

each day to make amazing
things through painstaking
detail and care, The people |
who keep the art of

craftsmanship alive.
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about experience capabilities work

CLIENT: COACH
PROJECT /
MENS BRAND LAUNCH /
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COACH
EST. 1941

MAKERS
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CREDENTIALS /

about experience capabilities work

MAKERS

TRUE AR
OF THEIR G

CLIENT: COACH
PROJECT /
MENS BRAND LAUNCH /
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about experience capabilities work

CLIENT: COACH

PROJECT /

MENS BRAND LAUNCH /

NEWSPAPER BLOW IN’S ALLOWED

US TO STORY TELL ABOUT COACH’S
CRAFTSMANSHIP AND FEATURE OTHER
MAKERS WHO CREATE HIGH QUALITY
PRODUCTS.
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about experience capabilities work

CLIENT: COACH

PROJECT /

MENS BRAND LAUNCH /

CUSTOM URBAN POP UP MEN’S STORES
WERE CREATED OFFERING ONE OF

A KIND ITEMS FROM SEVERAL DIFFERENT
MAKERS, DESIGNERS, ARTISTS AND

COACH BAGS, SHOES AND ACCESSORIES.

aACEX

i LEATH ER WARE ——
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about experience capabilities work

CLIENT: COACH

PROJECT /

MENS BRAND LAUNCH /
NEW IMAGERY AND STORE
DESIGN MADE THE STORES
WELCOMING TO OUR TARGET.

CD{\CHMA KERS.COM
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about experience capabilities work

CLIENT: PORSCHE

PROJECT /

POP UP STORE /

CREATED THE FIRST PORSCHE POP
UP STORE IN THE U.S. TRANSFORMED
A SPACE IN THE UPSCALE GALLERIA

RETAIL DESTINATION IN EDINA, MINNESOTA.

BRINGING THE PORSCHE BRAND STORY
TO POTENTIAL CUSTOMERS WHERE
THEY SHOP AND DINE.

A I
LSERTRES A
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about experience capabilities work

CLIENT: PORSCHE

PROJECT /

MINNEAPOLIS GRAND OPENING /
SPECIAL GUEST MAGNUS WALKER

LEAD A 50 MILE RALLY WITH OVER 200
PORSCHE OWNERS AND SIGNED ENDLESS
POSTERS FOR THE 1,500 PEOPLE WHO
ATTENDED THE EVENING PARTY.

SPECIAL GUEST:
MAGNUS WALKER

RARE CARS ON DISPLAY
POSTER SIGNINGS

EVOLUTION OF THRILL 1R LI {1
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about experience capabilities work

CLIENT: PORSCHE

PROJECT /

4 WEEKS OF THRILL /

FOR SPORTS CAR WEEK,

WE BROUGHT A 911 TO LIFE
VIA PROJECTED CUSTOM RACE
CAR GRAPHICS WHILE THE
LeMANS RACE WAS TELEVISED
ON THE MONITORS IN THE
DEALERSHIP.

CHOPARD Bl 5

=7
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about experience capabilities work

CLIENT: PORSCHE

PROJECT /

PORSCHE GLOVE INVITE /
THESE DRIVING GLOVES WERE
SENT TO 4 CAREFULLY SELECTED
NON-PORSCHE OWNERS.

A 911 WAS DELIVERED THE NEXT
DAY FOR THEM TO ENJOY FOR

1 WEEK. A TRUE THRILL OF
PORSCHE IMMERSION.

PORSCi—HE

You have been carefully selected
as one of the few indviduals in
our area with both the mindset
and the means to consider
‘ownership of a Porsche automo
ile. When you step into
aPorsche you're notjust getting
behind the wheel of a car. You're
becoming a part of a legacy.
A communty of enthusiasts.
Avisceral driving experience ke
0 other. It has to be experienced
to be understood. So we've
arranged to bring you the Porsche
of your choice for an incredible
weeklong immersive driving
experience. Allyou need to do is
say yes.

o,

FERDINAND PORSCHE
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about experience capabilities work

CLIENT: PORSCHE

PROJECT /

PORSCHE 911 LAUNCH KIT /

TO HELP SUPPORT THE 911
IMMERSION LAUNCH, WE CREATED
A DEALER INVITE KIT TO ENGAGE
OUR TARGET AND GET THEM
EXCITED ABOUT ATTENDING

THE 911 LAUNCH DEALER EVENT.

Immersion
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about experience capabilities work

CLIENT: PORSCHE

PROJECT /

PORSCHE CHICAGO PITCH /
PORSCHE MINNEAPOLIS AND

THE POHLAD GROUP WERE ASKED
TO PITCH THE PORSCHE CHICAGO
DEVELOPMENT PORJECT.
CREATED ALL PITCH MATERIALS
FOR THE PROJECT.

TIH 4IQVAH YL
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about experience capabilities work

CLIENT: PORSCHE

PROJECT /

PORSCHE CHICAGO PITCH /
SHoP NEW YORK ARCHITECTS
CREATED VISION RENDERINGS
FOR THE PITCH VIDEO AND
LEAVE BEHIND DECK. THE
IMAGES HELPED TO SHOW HOW
PORSCHE CHICAGO WOULD
BECOME A TRUE DESTINATION.
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about experience capabilities work

CLIENT: WRANGLER
PROJECT /
NEW STORE LAUNCH /




CREDENTIALS /

about experience capabilities work

CLIENT: WRANGLER
PROJECT /
NEW STORE LAUNCH /




CREDENTIALS /

about experience capabilities work

IF NATURE HAD A PORTFOLIO,
THE PACIFIC NORTHWEST WOULD
BE IT. MOUNTAINS, FORESTS,
TRICKLING STREAMS, RUSHING
RIVERS, GLACIAL LAKES,
SALTWATER MARSHES, SANDY
BEACHES, ROCKY COASTLINES,
BLUEBIRD DAYS, HOT SUN,
COLD WIND, RAIN, SNOW, SLEET,
DRIZZLE, SNOWFLAKES AND
EVERY COLOR OF SKY AND
SUNSET IN THE LIGHT SPECTRUM.

CLIENT: EDDIE BAUER
PROJECT /
BRAND BOOK AND POSITIONING /

WE WERE BORN HERE. 9
THE OUTSIDE IS IN US.




CREDENTIALS /

about experience capabilities work THIS BOOK:

AN OUTSIDE PERSPECTIVE
FROM AMERICA’S
FOREMOST OUTFITTER.

=
S
&

EST. 1920

CLIENT: EDDIE BAUER
PROJECT /
BRAND BOOK AND POSITIONING /




CREDENTIALS /

about experience capabilities work

CLIENT: EDDIE BAUER
PROJECT /

BRAND BOOK AND POSITIONING / AUTHENTIC

QUTOOOR
PEOPLE
ESERVE

o E
AUTHENTIC
OuTDOOR




CREDENTIALS /

about experience capabilities work

CLIENT: EDDIE BAUER
PROJECT /

FALL PRODUCT FIELD GUIDE /
FALL OUTFITTER

LOOK BOOK.

THE OUTSIDE IS CALLING.
THE FALL FIELD GUIDE IS HERE JUST IN TIME.
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about experience capabilities work

CLIENT: EDDIE BAUER

PROJECT /

SPRING PRODUCT FIELD GUIDE /
SPRING OUTFITTER

LOOK BOOK.

TECH WEATHER PRODUCTS SHED THE ELEMENTS BUT STILL
STRETCH AND BREATHE AT AN ELEVATED RATE DURING
MOUNTAIN ACTIVITY.  ( SEE THE PRODUCTS ON PAGE 24 )
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about experience capabilities work

CLIENT: NIKE
PROJECT /
LIVESTRONG GLOBAL
BRAND LAUNCH /
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about experience capabilities work

CLIENT: NIKE
PROJECT /
LIVESTRONG GLOBAL
BRAND LAUNCH /
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about experience capabilities work

CLIENT: NIKE
PROJECT /
LIVESTRONG GLOBAL
BRAND LAUNCH /

L IVEST RQ\-\G
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SANYA RICHARDS

© PARIS GOLDEM LEAGUE

LIVESTRONG




CREDENTIALS /

about experience capabilities work

CLIENT: CB2

PROJECT /

SPRING PRINT TAKEOVER CONCEPT /
CREATED 3 CUSTOM CONSECUTIVE
SPREADS TO FEATURE CB2 AND
THEIR NEW PRODUCTS FOR SPRING.

73 GREAT L S, F H EMIA

CHIC TO BOY SHIRI’S

ONLINE CB2.COM / FIND A STORE 1 800 332 2345

A GUIDETO
LIVING IN THE
MODERN WORL

The
Next
Vase

What's possible
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about experience capabilities work

CLIENT: CB2
PROJECT /

SPRING PRINT
TAKEOVER CONCEPT /

AGUIDETO %
LIVING IN THE!
MODERN WORH

The Ray Table 299 4

,V

The

* Marx
Pillow

ONLINE CB2.COM / FIND & STORE 1800 332 2345

A GUIDETO Th
LIVING IN THE ©
MODERN WORLD.
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about experience capabilities work

CLIENT: VERMONT COUNTRY STORE
PROJECT /

CATALOG REDESIGN /

CUSTOM DESIGNED CATALOGS
OFFERING UNIQUE TIMELY
SEASONAL ONE OF A KIND GIFTS.

TRIED &|Gg* 3 \ITRUEI

[ Summer bargains are here ] All in one vintage vacuur / Timeless phone / Tin watering can / Country floor mat / The original bass wall lure
boroh lantern/ Spring gardeml\iq]ove! / Woven file case / Lodge carved fishing sign / Iron porch flag hollder / Candle sconce / Porch fan

Backyard grill / Vintage garden boots / Summertime 4th sandals / Wood canoe sign / Hand woven lunch basket / Iron Skillet / VCS Original syrup

s2 53




CREDENTIALS /

about experience capabilities work

CLIENT: VERMONT COUNTRY STORE
PROJECT /

NEW BRAND IDENTITY /

DESIGNED OVER 100 CUSTOM
DESIGNED PRODUCTS FOR THEIR
VERMONT STORES AND ONLINE.

WT. WEIGHT 0 OZ / ITEM 22887

q} THE
Er ot

COUNTRY
STORE

Manchestor. VF
~VERMONT MADE -

7
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CREDENTIALS /

about experience capabilities work

CLIENT: BMW

PROJECT /

VOGUE INSERT /

CUSTOM DESIGNED 8-PAGE
SECTION OF VOGUE MAGAZINE
HIGHLIGHTING OUR CONCEPT OF
“THE INTERSECTION

OF FASHION AND MOBILITY.”




CREDENTIALS /

about experience capabilities work

CLIENT: BMW

PROJECT /

VOGUE INSERT /

CUSTOM DESIGNED 8-PAGE
SECTION OF VOGUE MAGAZINE
HIGHLIGHTING OUR CONCEPT OF
“THE INTERSECTION

OF FASHION AND MOBILITY.”

4'&(.

VECANLOALILE
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CREDENTIALS /

about experience capabilities work

CLIENT: TELLURIDE TOURISM
PROJECT /

BRAND LAUNCH CAMPAIGN /
LAUNCH INCLUDED A NEW IDENTITY,
VISUAL CENTER, ICONOGRAPHY,
PRINT ADS, POSTERS AND 2 LONG
FORMAT FILMS THAT FEATURED OUR
NEW STRATEGY. VENTURE OUT.

B31E3[0CIREIEICIED

—— ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcecdefghijklmnopqrstuvwxyz
TELLURIDE

Taine %/
%/WWMW/
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CREDENTIALS /

about experience capabilities work

CLIENT: GAP
PROJECT /
FALL BRAND CAMPAIGN /

Il THE Il
BEAUTY

OF

HTHE N
BEAUTY

OF

BA
SIC

5
. 5 ‘

BA
SIC

gaphasics.com
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CLIENT: GAP
PROJECT /
FALL BRAND CAMPAIGN /

I TH E I

BEAUTY 0F
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about experience capabilities work s \
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about experience capabilities work

CLIENT: HARLEY-DAVIDSON
PROJECT /

110TH FREEDOM JACKET /

THE JACKET WAS RIDDEN THROUGH
ROME. A PR GEM ENSUED AS THE
POPE WANTED TO SEE THE JACKET.
THE STORY WAS PICKED UP BY
HUNDREDS OF TV OUTLETS.




CREDENTIALS /

about experience capabilities work
Ep. 10 - Freedom Jacket - Atlanta to Daytona Beach

CLIENT: HARLEY-DAVIDSON

PROJECT /

110TH FREEDOM JACKET /

8 DIFFERENT FILMS WERE CREATED TO
SHOW THE JOURNEY OF THE FREEDOM
JACKET AROUND THE GLOBE.

F. GARY GRAY, DAYTONA BIKE WEEK
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about experience capabilities

CLIENT: BELLS BREWING
PROJECT /
PACKAGING CONCEPTS /

work
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about experience capabilities work

CLIENT: ORVIS

PROJECT /

150TH CAMPAIGN /

DEVELOPED OVER 30

150TH LOGOS THAT WERE

MADE INTO STICKERS, POSTERS,
BAGS, SIGNAGE, TISSUE PAPER
AND USED ON ALL PACKAGING.

9981 JONIS NOILIAVYL ONILYOLS V

HAND MADE FLY RODS AND REELS






